The Essential Guide to

Mobile
Commerce

WHAT IS MOBILE
COMMERCE?
At its most basic definition, Mobile Commerce (mCommerce) is
the ability to buy goods and services via mobile devices.
At a wider level, this can include the purchase and sale of a
wide range of goods and services, online banking, bill payment,
information delivery and so on. Basically, if you pay for it on your
phone, you’re participating in Mobile Commerce.
The use of wireless handheld devices such as cellular phones and
laptops to conduct commercial transactions online continues to
grow.
The Environment
It is estimated that over $4.2 billion was invested in mCommerce
from Q3 to Q4 in 2014, far outstripping previous years. This
investment indicates investor confidence that the market will
grow and trends tend to show this to be the case.
Companies are leveraging smartphones to intercept users in the
course of their daily routines to provide valuable services and
allow them to transact directly from their devices.
This produced a 10% growth in US mobile transactions quarterly,
across all retail categories especially with top retailers. Even
still, mobile devices account for less than 1 percent of the $3.25
trillion US retail market. M-commerce is still in its infancy, and
rapid growth is expected throughout 2015, 2016 and beyond.

One reason that the future looks so promising in developed
markets is how far Japan and South Korea have pushed
m-Commerce: They have had their eCommerce transactions on
mobile surpass 50% of total electronic transactions.

New devices with significantly larger screen sizes, like the
iPhone 6 Plus, and Galaxy Note series, are enabling consumers
to browse roomier, more flexible sites. This, more pleasant
experience, drives customer retention and conversion forward,
leading to more sales, and justifies the effort required to make
beautiful and functional m-commerce sites.
Mobile Web Trends and Statistics
Mobile devices have changed the way people research, browse,
buy, and transact on the Web. Here are some stats from around
the Web that paint a picture of the mobile commerce landscape.
• Mobile web adoption is growing eight times faster than web
adoption did in the 1990’s and early 2000’s.
• Fifty-nine percent of U.S. smartphone owners have used their
devices to research an item before purchasing it, compared to
65 percent for tablet owners.
• Mobile devices will account for 30 percent of global retail

e-commerce spending by 2018, up from 15 percent in 2013.
• “Cyber Monday” in 2013 saw retail sales via mobile and
tablets approach $400 million in the U.S. alone.
• The importance of ecommerce on mobile devices is further
reinforced by the fact that 35 percent of visitors to the most
popular e-commerce sites only access those Web sites from
mobile devices.
• By the end of 2017, U.S. mobile users will spend $90 billion via
mobile payments, a 48 percent increase over the $12.8 billion
spent in 2012.
• Eighty percent of mobile users’ purchasing decisions are
influenced by the mobile channel, even though they may not
use their devices to complete the final purchase.

WHO USES MOBILE
COMMERCE?
There are a couple of customer groups driving the most
growth in smartphone use for mobile transactions. If you are an
entrepreneur, you should understand who these groups are, what
their mobile usage and activity are like, and how you can best
deliver your service to drive sales.
Moms
Moms account for more than 70% of annual household spending
in the USA. 89% of moms report having their smartphone within
arm’s length always or most of the time. Mothers tend to be in
a rush constantly, so whether your company is selling a product
or a service, try to make the buying experience as simple and
straightforward as possible.

For Mom’s, it’s all about ease of use.

Millennials
More than 81% of 18 – 34 year-olds own a smart device of some
kind, and according to the National Center for Biotechnology
Information, average attention span dropped 33 percent in the
last decade from 12 seconds in 2000 to 8 seconds in 2013. Grab

their attention quick with an efficient site that works well on
mobile devices

For Millennials, speed is paramount.

Multinationals
Here we refer to multinational m-commerce as commerce on
mobile devices by individuals living all over the world, not just
developed markets. Developing and maturing countries are
a prime target, as there is a much lower installed base of PC
users. More people get online via mobile device than any other
method.

Many customers may never use a PC to get
online.

MCOMMERCE BEST
PRACTICES
Given the growing importance of mobile commerce, what are
the most important features your site should include?
Here are some the key areas you need to focus on address the
needs of your visitors using smartphones or tablets.
Streamline the Purchase Process
It is of the utmost importance to ensure the
payment process is optimized for mobile
devices. Your customers will be more cautious
about filling in credit card details on a page that
is not optimized. Load times are also important.
Add a Payment Option
1234 5678 9876 5432

Sounds obvious but your site needs to have a
built-in payment method. Your customers need
to have the confidence to buy directly from your
site, and so a recognized payment engine such
as Amazon or Paypal is a good option.
Make sure the payment solution can support
multiple currencies if you are selling products to
an international audience.

Make the User Experience Great
Mobile websites need to be optimized in terms
of font sizes and links that are easy to tap on
a touchscreen. It is also useful to apply tap-tocall links that make it easier to call the business
directly from a phone. Similarly, tap-to-sms
links make it more convenient for users to send
text messages that may include a predefined
message, for instance a callback request.
Page Weight and Speed
Website performance is critical to the success
of your mCommerce strategy. Unless customers
can quickly and effortlessly move through the
purchase process,they will likely abandon your
site for an easier option.
To test your website performance you just need
to open it on a year-old mid-range smartphone
on a 3G network (you may also try changing
User Agent in your desktop browser). Note that
LTE or WiFi connectivity are not the best to run
this test as they don’t represent what a typical
user experiences. The website must be easy to
navigate on a touchscreen with no panning and
horizontal scrolling, and load in less than 4s.
It’s also good to google some phrases that your
website ranks high for to see where the users
are redirected to. All desktop links need to have
their mobile, 1:1 equivalents. For more details
check out ‘How to Master Mobile SEO.’

Fine-Tune Your Mobile Strategy to Suit
Visitor’s Needs
Every audience is different, and thus every
mobile strategy must to be tailored to the
needs of your particular visitors. In some cases
Responsive Web Design is a good fit, while in
other cases a better choice is to address mobile
users in a fundamentally different way. Mobilespecific websites are particularly effective
for mobile commerce given that they offer
businesses more flexibility in terms of maximizing
conversions from mobile sources.
While RWD might seem a standard approach
today, it doesn’t allow you to offer your mobile
visitors device-tailored experiences given that all
devices receive the same website code. By going
adaptive, or RESS (Responsive Web Design
with Server Side Components, the way goMobi
websites work), you can address the specific
needs of your mobile visitors.
What’s Your Mobile Strategy?
For some companies creating a mobile app for
all major mobile operating systems has become
an essential part of their mobile strategies. While
a useful, fast, mobile-optimized app can be
beneficial to your business, it shouldn’t be the
only part of a mobile strategy.
Most of your potential customers will visit your
website on mobile devices before checking if
there’s an app available in the app store.

Given that you only get one chance to make
a first impression, it makes sense to focus on
developing a smartphone-optimized website in
the first place. So what are the methods used to
build mobile web presences?
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GOMOBI’S
ECOMMERCE
FEATURES
This guide has highlighted that your customers now require
that you to cater for those that visit your site from every type of
device. If you do not have a mobile-friendly site yet, you may
be missing out on a large tranche of opportunities. To capitalize
on this trend towards web usage on mobile, it pays to have a
mobile eCommerce structure in place on your website so that
your customers can purchase through their devices, no matter
where they are. goMobi can help you add products to your new
goMobi site, and start selling in minutes.
goMobi’s Web Manager
When you sign up for a trial or pay
for a full goMobi site via a partner,
you’ll gain access to the goMobi Web
Manager. If you provide your website
address upon signup, some content
may be populated on your mobile site
e.g. phone number, address and logo.
On the “Features” tab within the
Web Manager, you may add and
edit content for each of our mobilefriendly features, specific to your
business.

Products
The Products feature allows you to add a link to an existing
web page of products, or create your own products page
from scratch. When adding your existing web page, goMobi
transcodes the content so that it can be viewed on any device,
and is fast and efficient.
Services
Similar to Products, the Services area
allows you to share information to
help convert more propsects into
paying customers. You may add a link
to an existing web page, or create
your own from scratch. The options
to add video, social buttons, payment
details and images are all present.
Shopping Cart
The Shopping Cart feature allows
you to add up to 100 items to your
website for sale.
goMobi provides native support for
PayPal and Amazon Payments, and
you may choose which currencies
that you wish to accept.
It’s simple to get your store set up,
and you can be selling online in
minutes.

Coupons
Convert leads to business with special offers for your site visitors.
goMobi coupons can be displayed to your mobile visitors and
you can decide what they are worth. You can use coupons as a
lead generation/customer information tool– why not ask for an
email address/phone number from visitors who sign up for your
coupon? This allows you to market to them in future, if they do
not complete a purchase straight away.
Booking Request
If you accept bookings, there is no
easier way to take them than via your
website. goMobi is set up to email
you everytime a booking is made,
so that you can arrange your service
for your customer. All of the work
happens out of view of the customer,
providing a very pleasant buying
experience.
Site Translation
Do you generate business from around the globe? mCommerce’
greatest strength is it’s broad reach and goMobi helps solve the
language barrier. Using the Site Translation feature allows visitors
to understand your site in over 40 languages.
goMobi comes with everything you need to build and grow an
online business. Unlike other eCommerce solutions, we don’t
charge extra for each feature like SEO, marketing tools, analytics,
product reviews, coupons and many more. They are all available
to you from the beginning, and are simple to get set up.

With goMobi, your products can be available to your customers
immediately, and it couldn’t be easier!
If you would like to see how a goMobi mCommerce site looks,
visit http://hairsalon.site.mobi/
Why not try it for yourself? goMobi is free to trial.
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